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David Ferroni, who has been involved in
motorsports for 30 years and currently is
media representative for Furniture Row
Racing and driver Martin Truex Jr. in the
NASCAR Sprint Cup series, today was
announced as winner of the 2015 Jim
Chapman Award for excellence in motor-
sports public relations.

The Chapman Award is considered by
many in the industry as the highest honor
in racing public relations. It is named in
memory of Chapman, the legendary PR
executive and innovator, who worked with
Babe Ruth and was named Indy Car rac-
ing’s “most influential man” of the 1980s.
Chapman died in 1996 at age 80.

The announcement and presentation
were made at Phoenix International Race-
way by Michael Knight, chairman of the
selection committee, and one of Chap-
man’s closest friends. The award is determined by a vote
of national media members, most of who knew Chap-
man, and is authorized by the Chapman family. PR rep-
resentatives from all forms of motorsports are eligible for
consideration.

“Dave is an ‘old-school’ publicist in the very best sense
of that term,” said Knight, the longtime journalist/publicist
and award rights-holder. “His open approach to working
with the media is in the best tradition as set by Jim Chap-
man and so this award is very appropriate.

“Jim set the ultimate standard of professionalism, class
and dignity. He knew that building good one-on-one pro-
fessional relationships with journalists was important in
good times and absolutely essential in bad times. That’s
too often missing today in a communications age where
an E-mail or text message or over-reliance on social me-
dia is incorrectly considered ‘relationship-building.’ Jim
was a true ‘people person’ and knew nothing could re-
place a handshake, a face-to-face conversation, or the
sound of another person’s voice.”

Ferroni started his career as publicist for Brainerd (Minn.)
International Raceway before traveling the NASCAR and
NHRA national circuits. His blue-chip corporate clients
have included Miller Brewing Co., McDonald’s, Valvoline,
Interstate Batteries, Pennzoil, the U.S. Army and Furni-
ture Row.

 Ferroni was PR director for the famed “Miracle On Ice”
1980 U.S. Men’s Olympic hockey team, which won the
gold medal in Lake Placid, N.Y. He also worked in pro-
fessional soccer and the U.S. Women’s Indoor Tennis
Championship in Bloomington, Minn.

Established in 1991 by media and publicists within the
CART series, the Chapman Award originally focused on
achievement in CART. After a hiatus of several years,
the award was resumed in 2004, with eligibility expanded
to anyone working in racing PR.

Chapman started as sports editor or managing editor of several
Southern newspapers before joining the New York Times. He
entered the PR business in 1946, as regional PR director for
Ford Motor Co. in Detroit.

Soon thereafter, Chapman hired Ruth as consultant to the auto-
maker’s sponsorship of American Legion Junior Baseball. They
traveled together for more than two years for personal appear-
ances and became close friends. Chapman was one of only
three friends at Ruth’s bedside when he died in August 1948
and then officially announced Ruth’s death to the press corps
that had maintained an around-the-clock vigil at New York’s
Memorial Hospital.

Chapman kept with him a money clip with a pockmarked silver
dollar that Ruth used to carry during games for good luck.
Chapman said Ruth had used the coin for target practice. He
proudly showcased several photos of Ruth in his office.  One
was inscribed: "To a pal that is a pal." Chapman also displayed
a framed letter, written on Ruth's personal stationery from Me-
morial Hospital, dated July 13, 1948, inviting him to the July 26
premier of the film, The Babe Ruth Story. That letter read, in
part, "That evening would not be complete without your being
my guest.  To you, Jimmy, I say you must be with me that eve-
ning."

In 1950, Chapman left Ford to start his own PR firm. One of his
first clients was Avis founder Warren Avis. Chapman devoted
much of his time to financial PR, which he once called his “fa-
vorite form of PR,” and helped companies get recognition
among analysts and even gain admission to the New York and
American stock exchanges.

Chapman’s first venture into motorsports was in 1951, when he
joined with NASCAR founder Bill France to promote the Motor
City 250. The race was part of Detroit’s 250th birthday celebra-
tion, a Chapman client. In 1967, Chapman entered Indy Car
racing with client Ozzie Olson’s Olsonite sponsorship of Dan
Gurney’s team, which later featured Bobby Unser as driver.

Mark Armijo (left) Jim Chapman Award winner Dave Ferroni,
Michael Knight  Photo by Al Wong
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“Jim was one of the most innovative and imaginative PR
men ever to grace a pit lane,” said Gurney. “Jim practi-
cally invented most of what is now considered routine
sponsor PR work. He was the first, as far as I know, who
thought of putting up a sponsor hospitality tent alongside
a racetrack (at the old Riverside International Raceway),
filling it with extravagant race car ice-sculptures, beautiful
food and beautiful people from the business, sports and
movie industries. He started an ‘open house’ tradition in
Ozzie’s hotel suite in Indianapolis, where journalists
could rub shoulders with John Wayne or (astronaut)
Scott Carpenter.”

Chapman also directed Olsonite’s sponsorship of the
Driver of the Year award. He orchestrated all the details,
including the media panel voting, and an annual lun-
cheon at New York City’s famed ‘21’ Club. That gather-
ing was considered so prestigious it was routinely
attended by leaders of all the major U.S. sanctioning or-
ganizations regardless of what series the Driver of the
Year competed in.

Chapman’s greatest professional acclaim came from
1981-1992, as director of CART series sponsor PPG In-
dustries’ program. Chapman was instrumental in raising
PPG’s prize fund from $250,000 to more than $3.75 mil-
lion at the time of his retirement in February 1993. The
all-female PPG Pace Car Driving Team was another
Chapman innovation, as were the PPG Editors’ Days,
when he brought business and feature writers to the
tracks for lunch, pace car rides, and driver interviews.

In 1982, Chapman negotiated a landmark sponsorship
for PPG with then- Indianapolis Motor Speedway Presi-
dent Joe Cloutier, which formally made the Indy 500 a
points-paying event in the PPG Indy Car World Series,
an arrangement that continued through the 1995 season.
“That was one of the most satisfying moments of my ca-
reer,” Chapman recalled. “Roger Penske, among others,
told me it was the best thing that had ever happened to
CART.” In addition to a major contribution to the prize
fund, PPG later became sponsor of the $100,000 Indy
500 pole award, and paid a special winner’s bonus in the
early years of NASCAR’s Brickyard 400.

“With Jim, when he says ‘jump,’ we just ask ‘how high?,” Indy
500 winner and PPG Cup champion Al Unser Jr. said on behalf
of his fellow drivers. “And we do it right then.”

Indy Car Racing magazine named Chapman the sport’s “most
influential” man of the 1980s, saying he turned “a public rela-
tions assignment into an art form.” After his retirement, Chap-
man continued to consult PPG, and agreed to Mario Andretti’s
personal request that he serve as honorary chairman of Andret-
ti’s “Arrivederci, Mario” farewell tour in 1994.

Chapman's professional achievements earned him vast recog-
nition.  The mayors of Detroit and Long Beach, Calif., present-
ed him proclamations and the key to each city.  In 1993,
Indiana Gov. Evan Bayh named him Sagamore of the Wabash,
the state's highest honor. He served as president and/or direc-
tor of more than 30 Michigan and Detroit-area civic and charita-
ble organizations.  Chapman became active in the civil rights
movement in the 1950s and represented the Detroit Urban
League and United Negro College Fund in several controversial
situations.  He admitted to shedding "buckets of tears of joy"
when Willy T. Ribbs became the first African-American driver to
qualify for the Indy 500 in 1991.

“The true honor of this award is not the plaque,” Knight con-
cluded. “The true honor is having your name forever associated
with that of the great James P. Chapman.”

JIM CHAPMAN AWARD HONOREES:
1991 – Michael Knight
1992 – Tom Blattler
1993-94 – Deke Houlgate and Hank Ives
1995 – Kathi Lauterbach
1996 – Marc Spiegel
1997 – Mike Zizzo
1998 – Tamy Valkosky
1999 -- Carol Wilkins
2000-2003 – (Award not presented)
2004 – Doug Stokes
2005 – Susan Arnold
2006 – Kevin Kennedy
2007 – Dave Densmore and Bob Carlson
2008 – Judy Stropus
2009 –  (Award not presented)
2010 -- Jim Hunter
2011 -- Bill York
2012 -- Judy Kouba Dominick and Nancy Wager
2013 -- Anne Fornoro
2014 -- Jon Edwards and Elon Werner
2015 -- Linda Vaughn (honorary)
2015 -- David Ferroni

CONTACT:
Michael Knight, 480-661-5240 (office) or 602-315-3900 (cell).

E-mail: SpinDoctor500@aol.com

Twitter: @SpinDoctor500

Photos of Jim Chapman available upon request.

Jim Chapman
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1.    Entries may be submitted only by AARWBA professional
and affiliate members in good standing.

2.    Each contestant may submit ONE entry in each of the fol-
lowing categories.

NEWSPAPER: News Writing, Feature Writing, Column Writing,
and Technical Writing

MAGAZINE: Column Writing, Feature Writing, Event Report,
and Technical Writing

3.   Please follow the instructions below on all Writing entries in
Newspaper and Magazine categories.

4.   All writing entries (except books) must be submitted in the
following form:

a. Clippings or photo copies must be pasted or taped onto
white, unlined 8 1/2 x 11 papers.  Use  as many sheets as
necessary so no clippings are folded or overlap.

b. No identification may appear on any entry to be judged.  By-
lines, headlines, pictures, captions or other typographical devic-
es, mastheads and all publication identification must be
removed.  Please indicate category on the entry.

c. Verifying data must be placed on contest entry form. Photos,
captions, bylines, etc., removed  from the story copy should be
included on this sheet only.  The contest chairperson may re-
quire additional verifying data if sufficient proof of publication is
not included.  A separate entry   form must be submitted for
each entry.

5.   Any writing entry submitted other than above will be reject-
ed.

6.   A series of articles may be submitted as a single entry, but
only as a single continuous article, uninterrupted. A series of
stories concerning a single event appearing on one day in a
publication may be submitted, but only as one continuous arti-
cle, uninterrupted.

7. Entries in all writing categories must have been pub-
lished between: January 1, 2015 and December 31, 2015

Reprinted articles that have won awards, including honorable
mentions, previously cannot be re-entered in the current contest
year unless they are eligible to be entered in a different category
than before (e.g., an award-winning newspaper feature story
could be entered again if it were reprinted in a magazine, but
not if reprinted in a newspaper).

8. NEWSPAPER: All newspaper entries must have been
published in general circulation newspapers or auto racing
periodicals that are published daily, weekly, bi-weekly, or semi-
monthly, in a recognizable newspaper format or newspaper for-
mat on newsprint. News entries are assumed to have been writ-
ten under deadline pressure. Column entries must be regularly
appearing columns under the writer's byline and column signa-
ture on a year-round basis, not guest columns. A feature story
carrying the writer's column signature cannot be entered in the
News, Feature, or Technical Category, except when produced
on a limited basis in conjunction with a specific race event.
Technical entries must be technically oriented in content.

9. MAGAZINE: All magazine entries must have been published
in a magazine or Sunday magazine supplement that appears
weekly, monthly, semi-monthly, or quarterly in a recognizable

magazine format or in a one-shot, stand-alone special publication,
newsletter, pamphlet, or book (as a separate chapter in an anthology
by multiple authors) with identifiable publication dates or any other pub-
lication deemed acceptable by the contest chairperson.

Radio/TV Broadcast Contest Rules

1.    Radio and TV entries must have aired originally between: January
1, 2015 and December 31, 2015

2.    A written memo must accompany all the entries specifying on what
broadcast outlet the entry was aired, plus time and date of original
broadcast.  In cases of syndicated work, the time, date, and station of
the first broadcast must be listed. Entries must be in the form of a CD,
DVD, audiotape, or videotape (any format).

3.    The four categories are TV Race Broadcast, TV Feature Program,
Radio Race Broadcast, and Radio Feature Program. Any feature pro-
gram or series of broadcasts or interviews on one topic of at least 10
minutes but not more than one hour in length that was originally aired
by a publicly accessible broadcast station, cable outlet, or satellite net-
work is eligible in the feature categories.

4.    All professional on-air personalities in either category must be
members of the association.

Photography Contest Rules

1.    Print-media photo entries may be entered in the Action category
and/or the People category and must have been published in a printed
form acceptable to the contest chairperson (newspaper, magazine, pro-
gram, advertisement, poster, etc.).  Photos may be submitted in any
one or more of the categories below:
a.  Action photography, Color or Black-and-White
b.  People photography, Color or Black-and-White

2.    All entries must have been published between:  January 1, 2015
and December 31, 2015.  2015 Calendars are OK... 2014 Calendars
are not

3.    A member may submit one entry in each of the above categories,
for a total of two entries.

4.    Entries must be received in printed 8 x 10 size (no slides, nega-
tives, etc.), with no photographer or Publication identifying data on the
photo, front or back.  A separate sheet must accompany each photo-
graph giving the name of the publication, name of entrant, date of publi-
cation.  Include a tear-sheet, book, or book page, magazine, magazine
page, newspaper, or newspaper page, showing the photo as published.
The photograph entered must be in the same color format as it was
published.

5.    Any single photo may be entered in only one category, regardless
of the number of times it may have been published in other forms or
colors, at the discretion of the entrant.

6.    Photos may NOT have been digitally enhanced or altered for publi-
cation.

Online Media Contest Rules - 2015

1.     There are nine categories.

2.     Entries may be submitted only by AARWBA professional and
affiliate members in good standing.

3.     Each contestant may submit ONE entry in each of the following
categories.
 Deadline News Report
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Media Contest Rules
   Feature Report
   Column
                Web Log (Blog) Entry (single blog entry)
   Technical Report
   Professional Racing Web Site
 Photo - Action   (color or black-and-white)
 Photo - People   (color or black-and-white)
 Webcast/Podcast

4.     All entries except as noted must be submitted in the follow-
ing form:

a. Printouts must be pasted or taped onto white, unlined 8 1/2 x
11 papers. Use as many sheets as necessary so no clippings
are folded or overlap. Photos must be submitted on 8 x 10 photo
paper.

b. No identification may appear on any entry to be judged. By-
lines, headlines, Web site addresses, or other typographical de-
vices, mastheads and all publication identification must be
removed.

Please indicate category on the entry. Each entry in the
Professional Web Site category should consist of a  single sheet
with the URL of the site to be judged.

c. Verifying data must be placed on a contest entry form. Pho-
tos, captions, bylines, etc., removed from the story copy should
be included on this sheet only, except Web site entries. The
contest chairperson may require additional verifying data if suffi-
cient proof of publication is not included. A separate
 entry form must be submitted for each entry.
5.     Any online entry submitted other than above will be reject-
ed.
6.     A series of articles may be submitted as a single entry, but
only as a single continuous article, uninterrupted. A series of
stories concerning a single event appearing on one day online
may be submitted, but only as a single entry.

7. Entries in all online categories must have appeared
originally between January 1, 2015,  and December 31, 2015

8.     News entries must have been published in a recognized
online medium under deadline pressure.

9.     Feature entries must have been published online in a rec-
ognized online medium without deadline pressure.

10.   Column entries may have been published in any of the
above but must be regularly appearing columns under the writ-
er's byline and not guest columns.

11.   Technical entries must have been published in any of the
above media and be technically oriented in content.

12.   Web Log entries must have been published on any recog-
nized blog site accessible to the general public. A  series of en-
tries on a single topic may be entered, but as a single
continuous entry, uninterrupted.

13.   Webcast/Podcast entry, no more than one hour in length,
must be submitted in form of a DVD, CD-ROM,     or videotape
(any format).

14.   Web Site entries must have been produced, edited or
directed by the AARWBA member in an executive  role, and
must be devoted exclusively to motorsports-oriented material.

15.   Photos must have been published primarily for a Web site, not re-
produced from a print-media or broadcast source.  Photos may NOT
have been digitally enhanced or altered for publication.

Deadline - January 31, 2016

BOOK CONTEST RULES

1.    Open to any member who is the author of fiction or nonfiction book
that has motorsports as the predominant subject.

2.   The book must be published during the calendar year of 2012, as
designated in the copyright statement  at the front of the book

3.    Each entrant must submit a letter formally applying for entry in the
contest. The letter must state that he or she is the sole author of the
book. Coauthors who shared writing responsibilities on the book must
all be members of the American Auto Racing Writers and Broadcasters
Association.

       Authors of "as-told-to" autobiographical books must be listed on the
title page or submit a statement from the publisher that they are the
sole actual author, responsible for 100 percent of the written work.

** Ghost written books are eligible under the above guidelines. **

4.    With each entry, three copies of the book must be submitted and
are non-returnable.  No attempt to hide the author's identity is neces-
sary.

5.    Upon announcement of the winner, the publisher of the winning
entry shall have the right to use that information in any advertising,
promotion or publicity campaign provided that the contest is designated
as the:  American Auto Racing Writers, Broadcasters Association book
of the year contest -or- American Auto Racing Writers and Broadcast-
ers Association Book of the Year Contest.

**All eligible entries must be the work of paid-up members of AARWBA

Deadline -- January 31, 2016

Mail to:  AARWBA Contest:
c/o  Jerry Miller

381 Reagan Circle
Franklin, IN 46131-7290

317/736-7472

jerrace@centurylink.net
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AARWBA MEDIA CONTEST 2015
Entry Form

Entry Category_______________________________________Date______________________

Name________________________________________________ AARWBA No._________

Address_____________________________________________________________________

City_________________________________________State_______________Zip___________

Phone Number______________________________Fax:_______________________

E-Mail ______________________________________________

Title of Entry____________________________________________________________

Publication______________________________________________________________

Date of Publication_____________________________

*  Entry form must be attached to entry

 * *  You may photocopy entry form for additional entries

* * *  Postmark deadline for entries - January 31, 2016

"The Contest Chairperson may, at his or her discretion, reassign entries to their appropriate Categories, if
initially submitted in inappropriate ones.  If possible, the chairperson will contact affected entrants when
such reassignment would cause a conflict with the one-entry-per Category rule."

Mail to:
AARWBA Contest   Questions?: 317/736-7472
c/o Jerry Miller   or jerrace@centurylink.net
381 Reagan Circle
Franklin, IN 46131-7290

fax:_______________________
www.aarwba.org)
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John Fugate Is On The Mend
Dusty received this update from member John Fugate recently.

Dear Dusty:
I’ll bet you think I died!  Well, I damn near died.  I had a double
by-pass and they gave  me a drug to which I was allergic as
an anesthetic.  Then my leg got infected and they almost had
to take it off.  One more operation set me back three weeks in
my road to recovery.

Next I got pneumonia – two liters of fluid from my lungs.  A few
weeks later in rehab, I collapsed and they rushed me back to
Parkview in Fort Wayne.  I was anemic.  I was given two pints
of blood and iron intravenously.

Last, but not least, during a routine chest x-ray, they found a
spot on my lung.  I agreed to a biopsy.  I came out of it.  They
had given me the wrong drugs to put me under and I looped
out after I came out of recovery.  That night I coded and damn
near died.  A red hot resident massaged my heart for over ten
minutes.  (They usually stop at five minutes.)  So they took me
to the ICU heart unit and about 4 am, I did it again.  Same
doctor runs down and massages my heart for eight minutes.

I Lost 4 ½ days but came back to rehab in a week.  I had to
learn to walk, talk a little and cook.   2 ½ weeks later I came
home for the first time in over six months!  I have been home
for a few months and thought you should know.

I missed my first 500 after 55 consecutive races.  It was a very
rough time, but the man upstairs must want me to do some-
thing here before I go.

Hope all is well.  Have a blessed Christmas!

John Fugate
President, Extreme Motors

Dusty also suggested some member might want to
send good wishes and words of encouragement to

these fellow members also ‘on the mend’.

John Fugate: 3076 E. Circus Lane, Peru,  IN  46970-7133

Bobbie Colgrove, 1240 W. Arrow Highway Apt 81, Upland,  CA
91786

Marilyn Saxton, (Ernie) 1448 Hollywood Avenue, Langhorne, PA
19047-7417

Joanne  Chess (Dave)  1204 14th Circle SE, Largo,  FL  33771

Lucas Oil to Offer Live Streaming Race Video

Lucas Oil is launching a streaming video service for racing
fans. Lucas Oil Racing TV will offer live coverage of racing
events and more for a base rate of $4.99 a month for a year’s
subscription, or $6.99 month-to-month.

Launch is set for Jan. 1 with a library of on-demand content,
approximately 400 titles, according to studio manager Dave
Wonser. It will follow with live coverage of the Chili Bowl Midg-
et Nationals on Jan. 16 in Tulsa, Okla.

Lucas Oil executive vice president Bob Patison called the
midget car competition the largest indoor racing event in the
world.

Lucas Oil’s
core business
is automotive
additives,
which it sup-
ports with
sponsorship of
racing events,

a TV production team creating content for major sports net-
works, and its own cable network, MAVTV.

All of this activity flows out of Lucas Oil’s headquarters in Co-
rona.

Patison said Lucas Oil Racing TV will build on his production
team’s experience with MAVTV to create television-quality
programming. But it will have a much larger reach on laptops,
tablets, smartphones, and game consoles around the globe.

“It’s an extension of our production studios and our video dis-
tribution platform, which we’ve already established with MA-
VTV, except this is going to be an Internet and app-based
product that will be available worldwide,” he said.

“Whereas our current programming is pretty much confined to
the domestic United States and certain countries where we
license content abroad, this new platform is going to enable
us to provide this worldwide wherever people have Internet
connectivity.”

Patison added he expects the app to help Lucas Oil improve
its international distribution of oil products.

The app is an in-house project for the production team with
the help of consultant Carter Sports Marketing of Temecula.

It’s a huge leap from MAVTV, which typically airs three or four
live events a year. Patison hopes to build up to three to five
live events a week with Lucas Oil Racing TV.

“I think it’s an opportunity to cross-promote MAVTV, and for
MAVTV to cross-promote the app, because there’s a lot of
content that will cross over, but there’s a lot that will not.”

As an example, he held up the Lucas Oil Off Road Racing
Series, which routinely visits Lake Elsinore and San Bernardi-
no.
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Your AARWBA Leadership Team

President & Executive Director -
Norma "Dusty" Brandel
Women's Editor, Racing Information
Service -Photo-Journalist,
RIS-News.com
Dusty@aarwba.org

Vice President -
Kathy Seymour
Photographer, Racing Information
Service RIS-News.com
kathysey@hotmail.com

Treasurer -
Rhonda Williams
Journalist - Williams Report
rhonda49@gmail.com

Midwest Vice President -
Nick Dettmann
Sports writer, West Bend Daily News
stary_night1982@hotmail.com

Southern Vice President  -
Joe Jennings
Photo-journalist, Midwest Racing News
jjennings500@hotmail.com

Eastern Vice President -
John Bryant
Journalist - Nazareth-Racecam
jb@nazareth-race-cam.com

Western Vice President -
Ray Sotero
Motorsports Columnist, Gannett News
Service
raysotero@yahoo.com

Secretary -
Patrick Reynolds
Writer, Motor Week Live
reynol945windstream.net

Mike Arthur Enters The Hall

Bill Taylor sends a note to say that
Photographer Mike Arthur was
inducted into The National Sprint
Car Hall of Fame in Knoxville, Iowa
Recently.

Congratulations, Mike!

Doug Stokes Receives Lifetime Award

At the MPG 2015 Awards Banquet, Doug Stokes
received the MPG Lifetime Achievement Award from
member Harold Osmer.  Stokes has a lifetime of

achievements from AARWBA banquet chair, to public
relations for Banks Automotive to Irwindale Speedway,
board member of MPG, with many projects in-between.
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PROFESSIONAL INFORMATION

Name: Date:

Company:

Title:

Business Address:

City: State: ZIP Code:

Phone: E-mail: FAX:

PERSONAL INFORMATION

Home address:

City: State: ZIP Code:

Phone: E-Mail: FAX:

Preferred Mailing Address: HOME     OFFICE        (Please note that our newsletter, “ImPRESSions”, is sent via e-mail)

Preferred E-Mail Address For Newsletter:

MEMBERSHIP LEVEL

Media Professional  ($45.00) Affiliate Member ($65.00) Associate / Corporate ($300.00)

Signature of applicant: Date:

Active Media Member
Applicants for active media membership status must submit the following materials to the membership committee for consideration.
Materials must be submitted with your check.

ü A fully executed membership application. (This information will appear in the membership directory
unless you specify otherwise. Attach a note to this application if necessary.)

ü Two 1" x 1.5" head shot pictures for use in the directory and for an I.D. badge.
ü Tear sheets or samples of work as follows:

§ Two published articles on the subject of auto racing in a publication of general
circulation within the past year.

§ Photographs on auto racing appearing in two publications of general circulation or two
separate times in one publication, within the past year.

§ One video or audio tape of any race broadcast where spectators attended and exhibited
the applicant's work within the past year.

§ One book on the subject of auto racing within the past year or three books on the
subject of auto racing, or one book contracted from any trade publisher for a book on auto racing

Affiliate Member
Open to public relations, team representatives, motorsports advertising personnel. Full voting rights and privileges except to hold office.

Associate/Corporate Membership
Open to any person, regardless of affiliation or professional orientation, who is interested in furthering the aims of the American Auto
Racing Writers & Broadcasters Association and/or motorsports in general. Corporate membership is Limited to three (3) non-voting
memberships for the $300 fee.

Mail completed application, photos, and your check to the address shown above.

American Auto Racing Writers & Broadcasters Association Inc.
922 North Pass Avenue, Burbank, CA 91505-2703
Phone: 818-842-7005  FAX: 818-842-7020

"Dedicated To Increasing Media Coverage of Motor Sports"
The AARWBA is the oldest and largest professional organization of its kind. Founded in 1955 in

Indianapolis, it has grown to more than 400 members throughout the United States, Canada and Europe.
Each year the AARWBA members select a 14-driver All America Team from Open Wheel, Stock Car, Sports
Car, Drag Racing, Short Track, Touring Series and At Large championship categories. An annual banquet is

held to honor these drivers each January. AARWBA also sponsors several contests for its members and
established the “Legends in Racing” auto racing hall of fame.
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